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Marketing Objectives
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Digital Opportil.mty 1O
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About Us
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Our Digital Contents
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Digital Media Profile
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Our Strength
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Digital Traffic
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Digital Audience Profile
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Digital Audience

0jZ0|c|ojaE2] CIA|E 0| BA=E2?

@ A, 28/2H, L5, 7|1Y/FY KA0 2A @ YW I LAE 700949 O|ALO] 24.6%

87.2%
3000 Ojgt 3008HI~5008t  ®5008H~7002H
® 7002k ~10002t ™ 10000+ O| 4
% 32.2% o
320% 3227 267%23.19% 22.2% 17.8%
©7° 15 0% 13.7%
| | 21 .1 % 32.4% _
B B NooB D A D *1Q1 74+ 28t
\:\ @(&\Q{/ Yo \&\;/\ ‘2\0\0 Z3 ,47\@‘/
$ N ¥
IZ © = =
FHIE, 25/, 214 S0 713 24 € =38 uyn 2zy az=vP A2 S
80.0% o 283 VIP (46.5%)
S4/0l= AAS 2k
slA= Buozypze 22.9%
SIS M/AAE 7|} 372 SRAA( )
o2 /mMzet Bl/AL7 | A
3 HAE/H|2|YAM(20%) S T ELA/AL 3|
_ 2F2ed
Q. 7ta128]0] 282 ze/dzad wsH § ATE VIP28.7%)

* It &5 10002H 0]l MicH sh



12 119

Digital Audience
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Our Strength
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Branding Performance
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Branding Legacy 0jZ0|C|oj 18
- Positioning, Engagement D QUAHLIR MBN UiQZATV
- Impression-based . . S Euo
- Creative, Viewability, CPM H80IZ 0] Citylife "1zLUXMEN IWBGOLF
- Rich Media, Video =
A IH8EE MEN
s Rayrun
Mirakle »ucro SHAAIOIE
Performance ot Pweh &
- Conversion, Sales +

- Performance-based

. Clicks, CTR, CPC A Z& SNS Zu CH3

- Targeting, Retargeting

- Programmatic Buying GO gle NAVER
facebook. Jnstagram Ewikker
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Oll'l' Digital Adsn
CIR|S 1 o435 20

High Impact, Sponsored, Interactive!

Premijum

DjHO|C|0|0 82 CIXS BDE S8 HUS AT 0T HTHE S0l Yol Chs| 25| DU SaLct,
DiYZAS 948 BEIAE Saf HUSo} EN 2C|AIATL 4BHoR HY YL Uk
2|4o) C|AY F1 4SS M9k SBLICE

x Chgeh BFA”I(R| Y, 1K, 2HIX, CIHO|A, OS §) 7ts, EEEE(3Y HOIX|o =8 Td) 7=
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Standard

BEZ 2D

PC Standard Ads (&3 B3

SY MR 7Y =2 REHES B8 + A BHNYU EEAF &F YL
Z|do| g 5IE 2IsH 7IAd(Viewability)0] =2 IX|0| 1 E biX|stn YL2H
0 ZHES HF7| flol e W &1 S HES| Hetotn 5L o

- PC: Leader board(930x180, 980x120, 970x90, 728x90 pixel), Small Rectangle(250x250 pixel)
- Mobile : Rectangle(300x250, 250x250 pixel)

Mobile Standard Ads 3 B

17 ] 19


https://maddening-vessel-484.notion.site/5c85ccd633294293ba3b83122daf6efb
https://maddening-vessel-484.notion.site/Opinion-Sports-b490403dceee437bab97dc110a65d15d
https://maddening-vessel-484.notion.site/0d77a1bcaa2e429ebae673173fec4ac0
https://maddening-vessel-484.notion.site/2be9a07580114961851bad1508db735b
https://maddening-vessel-484.notion.site/ac682f243283499f9802a609f9aab3c9
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Premijum

oojojel o .

J & (High impact), 2| X|0]C|0{(Rich media) &1 ZIZ4Z sl EtAL CHH| H 2
x

— oH —
12 M S5l E1n 4FYLCt

S
TAre| HEHE O[O|X| & 718 matHoz HEd &+ ASL O

- PC : Landscape(1200x300 pixel), Billboard(970x250 pixel)
- Mobile : Large Rectangle(336x280 pixel)

PC Landscape B PC Billboard 3 & PC Billboard &3 &

PC Large Rectangle [ 3


https://maddening-vessel-484.notion.site/edc31c938bd345c7a2a54c459f4e36b8
https://maddening-vessel-484.notion.site/064042e7310945ee8044ba2ecbdce066
https://maddening-vessel-484.notion.site/Front-List-06e5be5b97c64f3f80f569dd727b2b73
https://maddening-vessel-484.notion.site/dfe1bc027fdc4d0d91e124bd07c0610e
https://maddening-vessel-484.notion.site/Sports-Opinion-1d747955925a425aafb3dd3d9800bde3
https://maddening-vessel-484.notion.site/28e570808d8d43819cb5b3970c41d349
https://maddening-vessel-484.notion.site/bd4211e422064bd09fa91d5587ac45f3
https://maddening-vessel-484.notion.site/5072b4ee22eb4b9babb51c0ffac7944a
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Splfnsori“p*l a7 HajlcE 7tx3t 2 ol EXXO0| 1 Oj2d&ol 7|3|E2 N2t Q&L|Ct
2EMH o-- SHSH X|H-A|ZHCH-SXIO AT HALS| D E SHH|(Roadblock) & 4 2L,
2l AEE|HRUO0| 7}SSIEE AL 2 (Series) H1E HOE £ & YSLCL.

- PC : Roadblock(970x250, 250x250 pixel &), Series(970x250 pixel)
Mobile : Roadblock(300x250, 336x280 pixel), Series(300x250, 336x280 pixel)

PC Roadblock 3 (3
Mobile Roadblock (&3 3 Mobile Series [ (&


https://maddening-vessel-484.notion.site/2-PC-965d92f79c3343f38103d19af7131f4e
https://maddening-vessel-484.notion.site/PC-b553d91093a3424fb470cc2c71057ee5
https://maddening-vessel-484.notion.site/1-2-Mobile-6cb3230c6021466a9a7d0d98058f66d6
https://maddening-vessel-484.notion.site/Front-Mobile-31ea6a159d67472488c7e6295cdc4032
https://maddening-vessel-484.notion.site/1-2-Mobile-d9e1c3bfcbcc440b9d7c1c6d1d22d0c7
https://maddening-vessel-484.notion.site/Front-Mobile-f8850df2057e47d6b49d3a5b789a8701
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\Il:lldelc:'.Ads 21 HIC|QE &835l0] Bt 285D EAUUS £ 4 Q= HWE AE|E
wls
| |2 o-1- MY 8 4 Qe HC|Q Z1 AEQYLC

<
HC| oot 20, 20 FQHEH FH|E[H MZr R &EA o] 7tseLCt.
- PC : Spotlight Video(970x250 pixel LH2l), Video in article (2tS&; 72 100%; 700x450 pixel LH2l)
- Mobile : Spotlight Video(BtEd; 7= 100%; 330x330 pixel L 2|), Video in article(BtE™; 7F2 100%; 330x330 pixel Li2l)

BSDD

PC Spotlight Video [ PC Video in feeds
PC Video in article E Mobile Spotlight Video [ Mobile Video in feeds

Mobile Video in article E


https://www.notion.so/PC-Spotlight-db4e098b45eb4d9fbb584f21a36148b6
https://www.notion.so/PC-Video-in-feed-5ffd5c8053b1438e8f3cb74a69f7860d
https://www.notion.so/PC-Video-in-article-b95259cf12d940e0ae98f96c72684767
https://www.notion.so/Mobile-Spotlight-f41caf1c79b143e4bba707eb4e5ffe5d
https://www.notion.so/Mobile-Video-in-feed-c8d3ef5e9a3c4bcd8516634322601018
https://www.notion.so/Mobile-Video-in-article-d0859db30427454f92b393b7df5b10d2

'lft"SAE o] FHo| A FRIXel QAL HEH2 C|AE0| £l& SHHE(PR) D AEYL|Ch
ks
-II I I o -1 2n0f ciet HE LS A2} SIHAM, #ots HEE SN R [ME & 5+ QSL|LC}
- PC : in feeds(BHSH; 7tE 100%; 970x250 pixel LH2]), in article(BtE&; 7t2 100%; 700x450 pixel LH2l)

- Mobile : in feeds, in article (812", 72 100%; 330x330 pixel LH2)

PC Native display in feeds o] PC Native ads in article (3
Mobile Native ads in feeds [&3 Mobile Native ads in article (&3


https://www.notion.so/PC-Native-ads-in-Feed-545835479cc947c090737cbd769b6158
https://www.notion.so/PC-Native-ads-in-Article-f99a3ffb3c0c4630a9a6758e6b01ae0a
https://www.notion.so/Mobile-Native-ads-in-Feed-a0ae043ac8604d0a85455508e9cc3a92
https://www.notion.so/Mobile-Native-ads-in-Article-817343ce53d7412b9b6c9c66dd897c25
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L ZH U= 0|8%t= SEE =2 SXS0A| =2 += A= XHeE 7|21§ HS et
WO E FE AO| MWE|E AHO| MHOE wHElE D AEYLLE
WFHH L= ALK} AQE St M 3HH sfthof] DHE|O EAIE|lE 2L CE

- AppOpen Ads : 320x480(640x960 ; 2x density) pixel
- Anchored Banner : 320x50(640x100 ; 2x density) pixel EE= 320x75(640x150 ; 2x density) pixel

Mobile AppOpen Ads [ Mobile Anchored Banner (3 Mobile Anchored Banner &3


https://www.notion.so/App-open-df29f73d031e44e4ad2716d7e1fbcb08
https://www.notion.so/App-anchor-2c57da6f163c43a48761b7a6fe4a49c1
https://www.notion.so/App-anchor-2c57da6f163c43a48761b7a6fe4a49c1
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/

X9 EpiEar #E m, 7|/E AZA A H e

Sponsorship
oEH FHE| D2, 7I19E0 Z8E A U 2R S5Y ™

Placement
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chistol= 24 Cit, F4E HA)
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Case Study
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(4 )
High Impact &1 |2t

Sponsorship
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https://www.dropbox.com/scl/fi/wh3giqow7yzo29hw3s3nr/4_MK_Digital_AD_Rates.xlsx?rlkey=wxzetcxcom2oevum2w5fnrve5&dl=0
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